Editorial index 


Advertising 


Advertising in America: the consumer view by 
Raymond A. Bauer and Stephen A. Greyser — 
Jan. 65 - b 


The art of creative advertising by Michael 
Antebi — July 65 - b 


This is advertising by James Playsted Wood — 
July 65 - b 


Advertising manager’s handbook by Richard H. 
Stansfield — Aug. 59 - b 


Some ads, some thoughts, some good, some 
bad by William A. Robinson — Dec. 62 


Advertising, international 


Who said the British have no sense of humor? 
by Margaret Reynolds — june 38 


A personal view of sales promotion in Great 
Britain — June 30 


An editor looks at British sales promotion by 
Ed Sachs — June 33 


Agency operations 


The agencies of tomorrow must choose their 
forms by Victor G. Bloede — July 28 


Tomorrow’s multi-medium world by Peter 
Thornton — July 26 


Anniversaries 


How to observe your anniversary in your 
annual report by Etna M. Kelley — May 65 


Celebrating an anniversary in print (En- 
cyclopaedia Britannica) by Etna M. Kelley — 
July 44 


Annual reports 


How to observe your anniversary in your annual 
report by Etna M. Kelley — May 65 


Appliances 


A promotion within a promotion (Hotpoint) by 
Peter J. Garti — June 26 


American Gas Assn. pins hopes on big 1970 
promotion — Dec. 45 


Art 


Do you want a little trade character of your 
own? by Howard Donahue — May 50 


Audio-visual 


How to keep a presentation flexible and up-to- 
date by David Schlink — Jan. 40 


Films that help sell cars by selling large ideas 
(Volkswagen of America Inc.) by Arthur Railton 
— Aug. 34 


Plan your visuals for better communications 
by Earl W. Harvey — Aug. 41 


Automotive 


To solve your problems, solve your dealers’ 
problems (Westinghouse) by Harry Niederauer 
— Jan. 36 


Let’s take a look at a paint-in (Buick-Opel) by 
Robert B. Konikow — March 30 


Putting the brakes on skidding, 10 min. color 
m.p. produced for Borg-Warner Corp., by 
Academy Film Productions — March 86 f 


Sales promotion gets the Maverick off to a 
good start (Ford division, Ford Motor Co.) by 
Gordon McKenzie — May 17 


How to lend excitement to a routine promotion 
(Jacobsen) by Byron W. Boothe — June 50 


What if the consumer buys your product — but 
not often enough? (Champion Spark Plug) by 
William B. Bass — July 9 

Films that help sell cars by selling large ideas 
(Volkswagen of America Inc.) by Arthur Railton 
— Aug. 34 


Shades of Edsel, Love, nudes, skin flicks & 
booze by William A. Robinson — Aug. 52 


American Motors unveils the Hornet — Oct. 58 


Aviation 


Apollo promotions abound among U.S. firms — 
Aug. 39 


Volume 17 January-December 1969 


b — book review 
f — film review 


Plane mate, 81/2 min. color m.p. produced for 
the Budd Co. — Sept. 139 - f 


Banks 


How do you show you have the answers 
(General Electric Credit Corp.) by Joseph J. 
Heffernan — Feb. 57 


Amateur photo contests still build traffic (Clyde 
Savings and Loan Assn.) by Thomas J. Martin 
— April 56 


Bank uses “fun buggy” to sell fun loans by 
Paul E. Benn — Sept. 114 


Bank offers profit-making premium to charge 
customers by Betty Aulenbach — Nov. 66 


Banks wage war with scenic checks by John D. 
O’Rourke — Nov. &8 


Beer and liquor 


Do promotion men drink too much? by Dr. 
Harry J. Johnson — Feb. 69 


Joseph Cotten talks on the art of wine, 21 min. 
color m.p. sponsored and distributed by Fromm 
and Sichel, Inc., for Christian Bros. — May 
89 - f 


Replace an old image with a new one (Jos. 
Schlitz) by Karen Ryan — June 48 


The customer of the future will be warier than 
ever by Theodore Rosenak — July 14 


If it builds traffic, it’s worth doing by Reuben 
Polen — July 55 


Prize-winning drink launches a _ promotion 
(Brown-Forman Distillers Corp.) — Aug. 15 


Shades of Edsel, Love, nudes, skin flicks, booze 
by William A. Robinson — Aug. 52 


New Jim Beam import, Ned Kelly, banks on 
point-of-sale in test market — Dec. 39 


U.S. business braces for Christmas selling 
push — Dec. 48 


Beverages 


Merchandising to Negro and low income mass 
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markets (Coca-Cola U.S.A.) by Kelvin WaH — 
Aug. 31 


Coca-Cola has a new look — Nov. 33 


Bock reviews 

The graphics of communication: typography, 
layout, design by Arthur T. Turnbull and Rus- 
sell N. Baird — Jan. 65 

Contests, prizes, awards, for sales motivation 
by Albert Haring and Malcolm L. Morris — 
Jan. 65 

Advertising in America: the consumer view by 
Raymond A. Bauer and Stephen A. Greyser — 
Jan. 65 


Color television: the business of colorcasting, 
ed. by Howard W. Coleman — Feb. 87 


In search of an audience by Bradley G. Morison 
and Kay Fliehr — Feb. 86 


Business as a game by Albert Z. Carr — Feb. 
86 


Letters 3 by Armin Haab and Walter Haetten- 
schweiler — Feb. 86 


1969 Bacon’s publicity checkers — Feb. 86 


The technique of film animation by John Halas 
and Roger Manvell — March 86 


The technique of film editing by Karel Reisz 
— March 86 


Photographs "68 ed. by Walter Herdeg — 
March 86 


The technique of editing 16 mm films by J. 
Burder — March 86 


Business adventures by John Brooks — March 
84 


Towards postal excellence — March 84 

Sales promotion and modern merchandising by 
John F. Luick and William Lee Ziegler — April 
98 


Graphic arts encyclopedia by George A. Steven- 
son — April 98 


Package & print by Alec Davis — April 98 


Graphis annual 68/69 ed. by Walter Herdeg 
— May 86 


Press relations practice by Frank Jefkins — May 
86 


Gebbie house magazine directory — June 72 


Point-of-purchase design by Harvey Offenhartz 
— June 72 


Effective catalogs by John D. Haughney — June 
72 


The pleasures of pattern by William Justema — 
— June 72 


Basic typography by John R. Biggs — June 72 


The $30 billion Negro by D. Parke Gibson — 
July 66 


The psychology of consumer behavior by Ron 
J. Markin — July 65 


This is advertising by James Playsted Wood — 
July 65 


Packaging: An international survey by Win 
Crouwel and Kurt Weidmann — Aug. 60 


Advertising manager’s handbook by Richard H. 
Stansfield — Aug. 59 


Photosetting by Andrew Bluhm — Sept. 139 


Photography year book 1969 by John Sanders 
and Richard Gee — Sept. 139 


Words in sheep’s clothing by Mario Pei — 
Oct. 118 


How to plan and conduct profitable sales in- 
centive programs by Harold Miller — Oct. 118 


Promotion, Persuasive communication in mar- 
keting by Rallie Tillman & C. A. Kirkpatrick — 
Nov. 102 


Promotional strategy by James F. Engel, Hugh 
Wales and Martin R. Warshaw — Nov. 102 


The printing industry by Victor Strauss — Dec. 
72 b 


Building products 


The answer is in the box (Weyerhaeuser Co.) 
by C. R. Dennison — Feb. 73 


Putting a catalog into a slide chart (Erie 
Strayer Co.) by Theodore F. Smith Jr. — March 
55 


Make your new product the star attraction 
(U.S. Plywood) by Mel Sperling — April 9 


It’s the breaks, 13 min. color m.p.; sponsor: 
Plastics division, General Electric Co. — June 
74 - f 

Publicity words with promotion to build in- 


terest in new homes by Jeffrey Ladd — Aug. 
46 


Business gifts 


Business gifts — August 18 


Catalogs 


Putting a catalog into a slide chart (Erie 
Strayer Co.) by Theodore F. Smith, Jr. — 
March 55 
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Is your catalog the best size? by Walter F. 
Kohn — April 84 


Effective catalogs by John D. Haughney — June 
72-b 


Chemicals and 
pharmaceuticals 


Why publish a customer magazine? (Rohm & 
Hass Co.) by Benjamin D. Allen — Feb. 79 


To sell a product, you often must sell the con- 
cept first (Barnes-Hind Ophthalmic Products) 
by G. A. Marken — May 40 


The more winners, the greater the incentive by 
Harvey Gotliffe — May 57 


How NFL helps sell industrial product (Marbon 
Div. of Borg-Warner Corp.) — Sept. 54 


Computers 


How computer control increases the efficiency 
of direct mail (Fuller & Dees) by Cecil Faulkner, 
Jr. — April 75 


Contests 

Contests, prizes, awards for sales motivation 
by Albert Haring and Malcolm L. Morris — 
Jan. 65 - b 


Let’s take a look at a paint-in (Buick-Opel) by 
Robert B. Konikow — March 30 


Amateur photo contests still build traffic (Clyde 
Savings and Loan Assn.) by Thomas J. Martin 
— April 56 


The more winners, the greater the incentive by 
Harvey Gotliffe — May 57 


How to lend excitement to a routine promotion 
(Jacobsen) by Byron W. Boothe — June 50 


Seeds of media involvement to sprout in ’70s 
by Irwin M. Towers — July 16 


Conventions 


Trade shows crippled because of theft losses 
by Susan Haynes — Nov. 63 


Cosmetics 


How to ride on a nationwide promotion (Aqua 
Tec) by Linda Lawson — June 60 


Dealer programs 


How premiums help maintain volume (Mallory 
Battery Div. of P.R. Mallory Co.) — Feb. 66 


What if the consumer buys your product — but 
not often enough (Champion Spark Plug) — 
July 9 


American Gas Assn. pins hopes on big 197 
promotion — Dec. 45 } 








